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Reproductive BioMedicine was launched by world-renowned embyologist Professor
Robert G. edwards, who is the Chief editor. It is a specialist publication valued and
respected highly by both its readers and contributors.This is reflected in its high impact
factor of 3.206. Here are just a few comments from around the world.

...your journal really is a source of most valuable information from the field of
reproductive medicine from different research teams all over the world. On many occasions
contains the information which cannot be found in any other journal from the same
field—Slovenian subscriber

| am a regular reader of the articles being published in your esteemed web RBMOnline & |
find the same not only interesting but more educating as well as research oriented. - Indian
subscriber

thanks a lot for your great work, and that of your entire team. I'm impressed by the very
efficient organisation at RBM online, and | am convinced that through your hard work RBM
Online is one of the most respected journals in the field. - Belgian contributor

Congratulations for this magazine—it’s fantastic!!! - Brazilian subscriber

| am sure RBM will do well. What can | expect. RBM has excellent editorial staff, editorial
board and the chief editor. | am very happy with the production of our manuscript and
needless to say | will be submitting many more papers to RBM online.- Australian contributor

In both its print and online versions, RBM reaches a dynamic and constantly increasing
worldwide specialist audience of researchers, clinicians, scientists, endocrinologists,
embryologists, gynaecologists, surgeons and other healthcare or biomedical research
professionals, active in clinical or laboratory reproductive medicine, biomedical research,
IVF clinics or the pharmaceutical industry. An audience which needs and responds to
information on products and services that can assist them in their work.



A Powerful,
Global Audience
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An audience with either the ability to influence or direct responsibility for buying and/or
specifying decisions for a range of products and services. Products include hormonal
products specific for IVF, gene probes, specialized cell culture media, laboratory
plastic/glassware (especially Petri dishes), sperm counting chambers, embryo transfer
catheters, centrifuges, aspirators, vacuum pumps, incubators, sterile hoods,
cryopreservation equipment, microscopes, ultrasound equipment, micromanipulators,
database collection etc. etc.

In common with current trends and despite an increase in the number of subscriptions to
the print version, more and more registered readers are signing up to the internet version
- RBMonline.

RBMonline has over 20,000 registered subscribers and attracts a steadily increasing
number of page impressions each month. The most recent total is in excess of 92,000 (
more detailed information is available separately ).The paper edition has a print run of
2,100.

Subscribers are worldwide in Africa, Japan, Australia and New Zealand, the Middle East,
Central and South America, the Far East, China and Asia, the UK, USA, Canada and
Europe. A detailed breakdown is available on application.

RBM has strong affiliations including the Global Chinese Association for Reproductive
Medicine, the International Society for In Vitro Fertilization, the Latin American Network of
Assisted Reproduction, the Mediterranean Society of Reproductive Medicine and the
Preimplantation Genetic Diagnosis International Society.

In short a powerful, influential global specifying and/or buying audience.

Reproductive BioMedicine and RBMonline, either individually or together, provide a cost
efficient and effective package with which to reach it
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Insertions 1 3 6 9 12

Page £750 £712 £675 £638 £600
Half £450 £427 £405 £382 £360
Quarter £255 £242 £230 £217 £204
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IBC £825 £784 £743 £701 £660
oBC £900 £855 £810 £765 £720

10% commission to advertising agencies placing orders as principals and supplying complete material.

MECHANICAL DATA
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JPEG or PNG. Resolution 72 dpi. Maximum file size 18K. Packages of banners and print ads to run concurrently
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